 ETP ZEP– Phase II Objectives

Terms of Reference TF “Public Communication”

(Klaus Willnow June 25, 2009)

1 Background

Based on the proposal for the ZEP Phase II Objectives (G. Hill, Version 9, 4th June, 2009), it has been decided at the last ACEC meeting held on June 9th, to update the terms of references of each TF, to reflect the updated ZEP objectives for the next few years.

Based on the Communication Strategy finalized and agreed by the AC in Sept 07 and the corresponding communications plan finalized and agreed by the AC in Sept 08 there is no principle change of the objectives of the Task Force Public Communications for Phase II.

2 ObjectiveS 

From, and under the ZEP Phase II overarching objectives 
· Enabling CCS to be a key technology for combating climate change
· Making CCS a commercial technology by 2020
· Accelerating next generation RD&D of CCS technology and the widespread deployment post 2020
specific objectives are assigned to the TF PCom which are a continuation of the Phase I objectives:

ZEP Phase II Objective: Respected Authority that can educate and provide trusted communications on CCS for Europe and internationally

(a) Develop materials to educate and inform about CCS, targeting and engaging opinion formers primarily


(b) Position ZEP as a credible authority on all aspects of CCS by leveraging its members, to become a major, visible player in the climate change/energy debate inside and outside EU


(c) Participate in key workshops, conferences and events to educate around CCS technology and communicate the roles, objectives and deliverables of ZEP


(d) Participate and engage internationally to promote CCS deployment and technology R&D, by sharing the ZEP vision and the experience from our work in the EU
3 Scope

The scope is set by the communication strategy and its plan for 2008-2010 describing communication activities for the information and education of the opinion leaders in Europe. The major target groups are NGOs, policy maker and media. To carry out communication actions considering the knowledge needs of the opinion leaders consists of the following tasks: 

· Production of written publications/presentations

· Production of multi-media tools

· Organize attendance at exhibitions and CCS related conferences

· Organisation of ZEP events

· Press relations and media monitoring

· Website development/updating

4 Resources

· Co-leads: 3 (currently Klaus Willnow, Anne Guerin-Moens, Paal Frisvold (acting))

· Director of Communications (currently Eric Drosin)

· Sub groups in the TFPCom:

· Events planning

· Media relations

· R&D projects on public acceptance

· Communication material

The TFPCom meets regularly, at least once a quarter, physically or by telephone conference.  

5 planning

It is planned to launch a ZEP legal entity in 2009 to summarize the management of communication activities of ZEP. The TFCom will act as guiding body along the ZEP communication strategy.  





































































